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The University rf Dayton

News Release

UD ANNOUNCES TUITION, FEE,
ROOM AND BOARD INCREASES
DAYTON, Ohio, January 27, 1988--The University of Dayton will raise tuition, fees, and
room and board rates by an average 9 percent for full-time undergraduate students -- an
increase consistent with national averages, announced Brother Bernard J. Ploeger, S.M., vice
president for administration.
The majority of the revenue (6 percent)

will-be -earmarkerr ~or -pr ogram
--malntenance,

Ploeger said, with the remainder being divided between University-funded financial aid,
capital projects and new programming.

UD's Board of Trustees approved the rate increases at

its January meeting .
Effective July 1:
undergraduate tuition will rise from $5,980 to $6,580;
the basic University fee, which helps support such student
activities as intramural athletics, the Student Government
Association and the Kennedy Union, will increase from $310 to
$340;
double-occupancy room rates in the dormitories will rise from
$1,480 to $1,570; and
a seven-day meal ticket will increase from $1,570 to $1,720.
According to a recent survey conducted by the Chronicle For Higher Education of
1987-88 tuition and fees at 23 private universities in Ohio, only Cedarville and Mt. Vernon
offered lower rates than UD.

Among the nation's top 25 Catholic universities, only the

University of Scranton and St. John's University offer lower tuition, according to a 1987
telephone survey conducted by UD's Office of Institutional Studies.
UD is consistently l i sted as a "bargain school" in the yearly Best Buys in College
Education, edited by New York Times education editor Edward B. Fiske.
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